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Who I Am

I’m a marketing operations lead and
creative strategist with 15+ years of
experience building scalable systems that
elevate luxury brands and drive

measurable revenue growth.

| specialize in creative direction, brand governance,
and workflow automation. My approach bridges high-
end visual design with operational efficiency — turning
complex marketing concepts into automated, high-
Impact execution.




Executive Summary & Career Highlights

I've led marketing operations and creative strategy across luxury real estate, construction, and
Independent brands. Each role has sharpened my ability to pair high-end visual storytelling with
scalable systems— elevating brand governance while driving measurable revenue and efficiency.

|

—O Brand

o |

A—¢) Transformation

Scaled Affronti Construction from $1,500 to
$15,000+ average project value and

$100K to $300K+ net profit.

}_5’%1\ National Program ? Enterprise
O Architecture Expansion

Built Sotheby’s agent onboarding framework Scaled Coldwell Banker Bain’s branch
across 10+ luxury markets (189+ agents, marketing program into a multi-staff
96%+ completion, ~5 hours saved per operation supporting 450+ brokers.
agent)

~._
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Skills Snapshot | Core Competencies + Techinal Toolkit

[ Creative Direction
: 4@5 Brand Governance

Visual Identity + Branding: Brand
Architecture, Style Guides, Collateral Design,
Print & Digital Campaign Strategy.

Software + Platforms: Adobe Creative Suite
(InDesign, Photoshop, lllustrator), Canva,
MARQ (Self-Service Brand Templates).

Web + Digital Content: WordPress (Beaver
Builder), MoxiWorks Custom Brokered
Websites, Digital Ad Assets, Copywriting.

Marketing Operations
+ Systems Automation

Workflow + Portfolio Architecture: Asana
(Custom Rules, Task Triggers, Portfolio
Portals, Permission Controls).

Enterprise Resource Hubs: SharePoint
Architecture, Structured Folder Taxonomies,
Tiered Access Control.

Process Engineering: Custom Intake Forms,
Operational SOP Creation, Automated Mail-
Merge, Drip Campaigns (ActivePipe).

Business Operations,
Logistics + Finance

Financial Administration: Accounts Payable
(A/P), Accounts Receivable (A/R),
Commission Processing, Excel Cross-Sheet
Syncing.

Vendor + Procurement Management:
Direct-Mail Sourcing, Print Order Negotiations,
Inventory + Supply Chain Management.

Event Architecture: End-to-End Logistics,
Gala Planning (100+ Guests), Trade Show
Activations, On-Site Staging.

MARKETING STRATEGY & CREATIVE OPERATIONS



Case Study: Rebranding & Scaling Revenue

Affronti Construction, LLC.

Before Execution Strategy

Fragmented digital presence, inconsistent Developed high-end project portfolios, Redesigned visual identity, established

print collateral, and an average job restructured client intake SOPs, and clear brand standards, overhauled local

estimate size of $1,500. launched local event sponsorships and digital presence, and designed targeted
trade show activations social media ad funnels.

Results

Increase Iin Average Project Value:
$1,500 — $15,000+

Net Profit Growth:
$100K — $300K+

2x Annual Project Estimates -
Doubled qualified client leads year-over-year = %
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Case Study: Enterprise Onboarding & Workflow Automation
Sotheby’s International Realty

System Architecture:
Challenge 4

e 10+ Premier Luxury Markets: Deployed across Los Angeles,
Beverly Hills, San Francisco, the Hamptons, Greenwich, and
Palm Beach.

Unstandardized onboarding procedures
across regional offices, leading to
administrative drag and inconsistent agent

experiences. e Asana Portfolio Automation: Built custom rules, intake forms,
task triggers, and permission-level access control.

e Centralized SharePoint Hub: Engineered a single source of

|mpact + Measured Results truth for marketing collateral, training decks, and SOPs.

« ActivePipe Email Strategy: Managed automated 6-part
onboarding drip campaigns for brand activation.

189+ Agents Onboarded

96%+ Program Completion Rate

~5 Hours Saved

per new Agent for regional field 5+ Hours
marketing representatives —ay—

Al
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Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand - Logo

CONSTRUCTION LLC.

Client Direction:

The client wanted to retain the original horizontal logo style
and recognizable yellow branding while giving the identity a
more modern, polished feel. Maintaining brand familiarity
and the existing color direction were key priorities.

Approach + Execution:

| refreshed the logo with a cleaner, crisper design, replacing the dated and
pixelated original artwork with a more refined, professional mark. The signature
yellow was updated to a richer gold tone, with gradient treatments incorporated
Into select applications to add dimension and a more contemporary look.

To create a flexible identity system, | developed multiple logo variations and
supporting brand elements—including buttons, stickers, and alternate
treatments—designed for use across a variety of digital, print, promotional, and
branded applications.

New Stacked Version
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PAVING . CONCRETE . EXCAVATION

WWW . AFFRONTICONTRUCTION.COM

Updated Horizontal Version

CONSTRUCTION LLC.
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Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand - Signs

Client Direction:

The client previously had no branded signage to leave at properties after
completing a job and wanted a solution that would create visibility and
reinforce the brand after the team had left. They also needed a versatile
event banner for sponsored events and community activations.

Approach + Execution:

Designed bold, high-impact signage with a focus on immediate readability from
a distance. The property signage was intentionally kept simple and direct,
prioritizing the brand, key messaging, and visual recognition without
unnecessary detail.

Created a complementary event banner system designed for use across a
variety of sponsored events. Both applications were built around the same
principle: simple, recognizable, and easy to read at a glance, whether viewed
from a passing vehicle or across a crowded event space.

Event Banner

ASPHALT = CONCRETE = EXCAVATION = SEALING

WWW. AFFRONTICONSTRUCTION.COM

Don’t just settle for what you
can get, let us create what

you WANT.

Yard Sign

WWW.AFFRONTICONSTRUCTION.COM

A\FERONTI

CONSTRUCTION LLC.

ASPHALT = SEALING = CONCRETE = EXCAVATION

Eragiegm =

(585)697-4091 i

EE
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Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand - Event Materials

Client Direction:

The client needed memorable, practical materials to distribute at networking events, community
activations, and other in-person opportunities. The goal was to create something more engaging
than traditional promotional handouts while keeping the brand visible and approachable.

Approach + Execution:

Developed a playful, interactive event experience featuring custom connect-the-dots and coloring
pages packaged with branded boxes of crayons. The materials were paired with a branded
postcard, lanyard, and pens, all organized into a cohesive, easy-to-carry branded bag.

To extend the experience into digital engagement, | also designed a custom laser-engraved
wooden tabletop sign featuring a QR code linked to the brand’s Linktree, giving attendees an
Immediate way to access the website, social media, and other digital channels.

The result was a cohesive experiential marketing kit that combined physical brand visibility,
Interactive engagement, and digital connection—creating multiple touchpoints for attendees to
engage with and remember the brand.

Wooden Contact Sign

MARKETING STRATEGY & CREATIVE OPERATIONS
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Creative Direction + Multi-Channel Brand Portfolio
Brand Identity: Affronti Construction Rebrand - Print, Digital + Workflow Systems

Client Direction:

The client needed a more professional and cohesive way to manage estimates, invoices, project information, and client communications
while creating a consistent brand experience across every customer touchpoint

Approach + Execution:

Designed a branded estimate form integrated into a custom Zoho Creator system | developed to centralize client and project information.
The system allows the client to track customers, generate and print estimates and invoices, and run business reports—bringing marketing,
sales, and operational workflows into one streamlined process.

For more complex projects, | created a project summary booklet that clearly outlines the proposed scope of work and key project detalils,
giving clients a professional, easy-to-understand reference throughout the process. | also developed branded email templates for sending
estimates, invoices, and other client documents, along with automated internal notifications that provide the project team with pertinent
Information whenever an estimate is submitted through the website.

The result was a cohesive customer and internal workflow that connected branded communications with automation, documentation, and
business operations—creating a more professional experience for the client while improving efficiency behind the scenes.

MARKETING STRATEGY & CREATIVE OPERATIONS



Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand - Print, Digital + Workflow Systems

Business Cards

A
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INEERONTY CONSTRUCTION LLC.

r:ansmu.-:ﬂan uc. M

Toby Affronti

(585) 697-4091

nticonstruction.com

0 EpfsE

SERVICE

Congrene Divveway

Total Estimated Cost 9,000

Total Requined Depost $4500

alf of the remaining amount dus st the start of MP oject
The final balance 1o be setted upon
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Event Postcard
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To: EXCAVATION & GRADING
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CONSTRUCTION LLC. weELENT

Subject: Estimate for Your Project and Next Steps

Avenir Next LT Pre 11
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~_CONSTRUCTION LLC.

Good Moming,

Thank you for considaring our senvices and ghing us the opportunity 10 provide an estimate for your project. We
sincorety appreciate your trust in our beam and ane exciied about the prospect of c,nca:ma g with you.

Thi ostimul fof your projoct is anached. If you Rune any que y»o 4 OF CONGINTE: fega ﬂ'\u :v aspoct of i
inlomaiion outlined in n wnmwo phoa: sndoml'wsnnn ach oul, Wa ane hore st you .\nrw.\y
possie. Your .\mnloDDmrly

When you ars ready 1o proceed with the project, kindly sign whess indic o document. Once
e, wi weill be in bouch 10 discuss the o sheps and finalize I »oschud mlw um\c

Wa're paecited 10 work with you and look forward 10 0 successful pastnership |

Bos! Regards,

KAT

HACK

ADMIN B

Affran Comstruction | Rochust
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Drywall snd Isulstion:

OF WORK - STAGE ONE

Project Summary Brochure

WWW. AFFRONTICONSTRUCTION.COM

PROJECT

2043 FOOTES CORNERS RE | INTERLAKEN, NY 14847

SERVICE

Timely Completion:
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Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand - Digital Presence

Client Direction:

The client had previously relied on generic Facebook ad templates provided by the platform and had limited digital visibility beyond those
efforts. The business also lacked an established presence across key channels such as social media, Google Business, and Yelp.

Approach + Execution:

Redesigned the advertising strategy and creative to create a more modern, targeted, and brand-aligned look and feel. Built a cohesive digital
presence across social media, Google Business, Yelp, and other local online channels, ensuring every customer-facing platform reflected the
refreshed brand identity.

| also designed and developed a new website with interactive estimate-request forms, creating a streamlined path for prospective customers to
learn about the business and submit project inquiries directly online. These forms were integrated into the broader workflow system to efficiently
capture and route new opportunities.

The result was a fully connected digital customer journey—from advertising and discovery through website conversion and estimate submission—
that generated a dramatic increase in estimate requests while significantly improving the quality and value of incoming projects.

MARKETING STRATEGY & CREATIVE OPERATIONS
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Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand

Digital Presence - Ads + Social Media

Affronti Construction
Mar 21, 2024 - &

With the warmer weather approaching, now is the pe... more
: . T - o ]

Posts + Ads

Affronti Construction
May 31, 2024 - &

We're incredibly grateful for Matt's positive feedb... more CONSTRUCTION LLC.

[}.USTUMEH HEVIEW e e

ROAD HOMN ™

WHY NOT MAKE |

A SMOOTH ONE SIZZLE IN
STYLE

'Cor’l\strucﬁnn TURN UP THE HEAT
WITH A NEW PATIO

www AFFROH"COP‘GSYR‘IJ T
A = WWW.AFFRONTICONSTRUCTION.COM

g:] Boost this post to get more reach for
Affronti Construction 00St pos

FALL'S ARRIVAL
BRINGING WATER
WOES?

PREVENT SOGGY LAWNS,

GARAGE FLOODING &
STANDING WATER.

PHALT = CONCRETE = EXCAVATION =
WWW.AFFRONTICO UCTION.COM

= WWW.AFFRONTICONSTRUCTION.COM =

Video Ad

S & v!:{EE ESTIMATES

TIMETO.
STAR

DI AN

TART PLAN
CTS!

) =

CONSTRUCTION LLC.

. www.affronticonstruction.com
/) Concrete. Paving. Sealing. Excavating

WWW.AFFRONTICONSTRUCTIC

LESS TIME

WWW. AFFRONTICONS]

LESS TIME PRE

fa\
FEERONTI

"CONSTRUCTION L.

Instagram

Affronti Construction
12 39 30

posts followers following

Construction Company
Quality outdoor projects done the way they should be. Don't
just take what you can get. Let us create what you WANT.

(2 affronticonstruction.com
ﬁ%ﬁ Followed by non.jewish.ben.shapiro,
cclark_25_3 and 10 others

Following ~ Message Contact 2

©0 @

COMCRE.. GENERAL PAVING EXCAVA.

OMER REVIEW BRINGING WATER

PLAN YOUR PROJECTS

NOW AND 5AY GOODEVE |l k)
-

QR CLUES! PREVENT SOGGY LAWNS,

srresar sastisteem e GARAGE FLOGDING &

STAMDING WATER

Fuoquaent an Extimate

Lo o Pesvieow

Facebook

/A

Z \EERONTI

CONSTRUCTION LLC.
\

ZA

Affronti Construction

6§76 followers » 3 following

Proudly rooted in our community for generations!
Seasoned experience and a commitment to
excellence.

Posts About Photos Reels Mentions

12 @nronuconsuucuon « 33 1I010OWwWers (+1 nix)
% 86% recommend (6 reviews)

+ See Affronti Construction's About Info

All posts

Affronti Construction
d - @
) T :
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Creative Direction + Multi-Channel Brand Portfolio

Brand Identity: Affronti Construction Rebrand - Digital Presence - Website

WHO WE ARE

THE EM BESIND THE HAME

Website - www.affronticonstruction.com

Don'tlike forms and want to talk directly with a persan?
H Give us

22

CONSTRUCTION LiC.

[585) 697-4091
below, and we will call yor

drop

CUSTOMER INFORMATION

eowturTe ProseeY

Facebook Goagle
Friend g
COMMUNITY INVOLVEMENT
Other  ——
COMPLETE DRIVEWAY TEAR OUT AND REPLACE
4 PROPERTY INFORMATION ==
] -m“l n“ BRANTLING SNOWMOBILE FLASS GRASS DRAGS
Get a Free, No-Obligation Getting started is easy! Property Type SMNTEJNG
Estimate for Your Project Complett some basi ikormasion about yow project by ? i Residenia Commercial e e
cicking the sion below. g T —
Why Choose Us? Vielschedule.a comvenient time vt you i, discuss your I - o
- provie younth adetales eximate. Remermber, 4 § -

o
there's na cbligation 1o praceed, 30,ycu have nething to lo

T S BASWINT B K Ty W

peelen Gioe s call 4 (485) 6974091 v s
coupETITIVE PRICHNG: ame and nusmber below, and we wil cal you CONCRETE PATIO
REAR THE ELVIEW

RUNNING FOR THE CABTAIN 4T4XEH
CHALLENGE

COMPLETE DRIVEWAY TEAR OUT AND REPLACE

BRIVEWAYS ADD-GNS
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Creative Direction + Multi-Channel Brand Portfolio
Brand Identity: The Sacred Nest

Tincture Labels

REMINDER
BENEFITS :
CALM & SETTLED 7 =Y _ You can do anything
CHILD B A nervine to help calm
! : - for 60 seconds.
'\ and bring tranquility ¢
10z 4 - Social Posts
- —Fﬁé, w{f\J DIRECTIONS
vy b A A —
& e 1 == -
7 et o Give Y2 to 1 teaspoon as J# 'ﬂ;g’m NMT
. 1 v needed. Shake well before y 1, o
e T@@ op‘F\ using. é Uty 5
INGREDIENTS R, AroF <
All Ingredients are Organic > e A ig N @
Chamomile, Catnip, Lemon Balm, %é)
Valerian Root, Lady's Slipper,
Hawthorn, Kosher Vegetable p— }‘a:issjriﬁr;ré?_ﬂ' g
Glycerin, Distilled Water The-sacred-nest.com
Cap Label
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Creative Direction + Multi-Channel Brand Portfolio
Brand Identity: Logo Creation

b T Sored Nt

- [EST. 202% -

(3
“7/\ \f\
“2 RO
ALLY O

%

AFFRONTI MOTORSPORTS
PERFORMANCE

MISSY
ROCHESTER

CLEAN OUT

Racmg
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Creative Direction + Multi-Channel Brand Portfolio

Print & Direct-Mail Collateral

ROAD MAP TO SUCCESS

CB DESK

Tibes to all CEA tocks, company rosier, and a
robust search funclion help you navitade all

things CB related

E Dashboand Cruick Szart Guida
cn At FACs
PROSPECT SQUARE

Sty connocted with your contacts
with Cliants for Lito, the manthly newslatter,

oFiyors, and reporis
D Drahbnas
BROSBICT Abat
8 FaQs
LISTING COMCIERGE

Atiordably and poworfully market your
Eatings in & way thal has neves been done
balora, and in a fraction of the time.

Abeul  Package Oh
Piace Oedor  Pr
LISTING FAGE

MARKETQUEST

Demonstrate your knowledge of the real
as1abe Marked by genarating markel share and
risal ekt trand neports.

Dashboard Training Wideo

/ MARKET Acedt Fags

x COLDWELL BAMKER
BAIN EDUCATION

NAMEY
WALLACE  WALLACE

CB HOMES ADMIM

Manage your bio, profile details, and listings

for ColdwallBankerHomes com and Maxd,
Dashboard FACs

Tegsining Video ©B HOMES

MOXI PRESENT

Shaak, professional presentations and
CMAs Integrated with the MLS.

Dastiboard Trining Video o

About s il

MMOXI ENGAGE

CAM, automated email markoting. goal
saiting, and tasks help 1o keep you on track 1o
reach your sales goals

Dashboand Training Video
Aboul Hilp Cmor
FAGs

/

MOXI IMPRESS
Seif.sarvica brand compliant tamplatos.

FAGS O

maai

Trining Wideo

ROAD MAP TO SUCCESS

/ 9 THE MARKETING CEMTER

Chick and aasy B0C0ES 10 brand logos and
rarketing ternplates you can make your own,
all whils siaying within brand standards.

N - marg
Dashbeoand Taiiring Wideo
MOXI WEBSITES GO _ Frog P
Easy-to-use wabsite bulider - e
for agent websites.
moxi i DESIGN CONCIERGE
wok Akt Halp Contor
1D A gustomized and axpartly-designid package
odlmmmg materials without the agency
price tag.
Pilsce Oroer
XPRESSDOCS 62 s
Let your marketing pieces shine with XDs . DC
on-dernand templates, quality printing. Product Brechure DEpOM
and mailing services.
v x Uploading Custom Designs

* WELCOME TO THE
CB CBU LEARNING CENTER

CBu LEARNING CENTER

CBU Learning Center

Your go-io, dymamic learning resource ihai's accessible
anytima, arywhare, with the ools to help you develop
your professional skills and grow your business.

GBI Lodering Cartor CHU Coursh Catalog

Upeneing Training Calardar

X COLDWELL BANKER
BalN EDUCATION

NANCY
WALLACE

STRATEGIC PRICING &
MARKET EXPERTISE

4

FLAWLESS PRESEMTATIOMN &
ADVANCED MARKETING

1w

n

FULL-SERVICE SUPPORT

LEVERAGING RELATIONSHIPS
FOR YOUR SUCCESS

FATRICIA WALLACE

MNANCY WALLACE

WALLACE

OLDWELL BANKER BAIN

rioritizing our clients!

EXPERT MEGOTIATION
SKILLS

MARCH 2024 (PRODUCT)

(3 COLDWELL BANKER

VIRTUAL LEARNING OPPORTUNITIES

Value Proposition ihat Retaina Agenis
ﬁ mnd Wins Mariet Share

Agent Succession Planning for Leaders

Agent Succesibon Planning lor Leaders

ADDITIOMAL CLASSES CAM BE
INCORPORATED ONTO THE
CALEMDAR ON A MONTHLY BASIS.

Usa the QR code 1o visit CBU Learning Coentor
T Maarg OPEIONS CoMiIng So0n.
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Creative Direction + Multi-Channel Brand Portfolio
Print & Direct-Mail Collateral

FALL 2024 | RICH WHITEHILL REALTOR

HAVE REAL ESTATE? WILL TRAVEL!

RECENT SALES! Check out these recent sales by Kich in King,
Spokomish § Pierce Cownties! -

HOMES LISTED & 5C

RICH WHITEHILLECOMPASS.COM

SEAHAWKS! MARIMNERS! MNAR?

Mot Negotiating Po
Bt anttaea s iy | Keeping track of the changes.

her

KEMT VALLEY CENTRAL KEMMORE

first in Seaitle 1872 Cont 18 F3rd Ave INE Uniat 8810

U Soott Servais,

at the end of £

Ei

Potential Tax Benefits
¥ ¢! Hope we make il

and inviting ab
to buy a home! The new rul

wmal ews, the

Faster Closing Times:
Sooumting iy th Fell &

re of “compen:

$90,957 - aceo J
B o 3
Potential growth in heme equity over the 50

mext 5 years based on if you purchased a
£450,000 home In iy plek:  Ss01929
450,000 h Janus 24
1. y e I -] Tr . " 2028
ottt R S540.957 3
o up, he fall rovide distinct advantages due 1o reduced competton
achbeve their real esiate goals et 23, AN g 3 Whather you aee leoking fo buy or sell, censidering
5. Call us anytima thess Tactors c4n help you make informed decisions during this s0aa0n and reenembae [m B quick call of email Fway B EBNDIEA
Ml MTURY M N

should you have any real estaie questions so Tesl ree to reach oull
1o

Avg MNE, Ballovee
(LT o

K ER BAIM LLEVUE Wa
ealty.com [425) 208-1470

2020 [T

darron.losse

D COLDWELL
BARRON ARKER
[T BAIM

PATRICIA WALLACE HANCY WALLACE

JUST LISTED

i | COLDWELL BANKER BAIMN

THE BLUFF | FENDING | 526995888

Join us for FREE Santa Photos for

| K JAWEA KEI

S . ME¥ TO VOUR LE

o

Jow Builiyutty

your family! Skip the mall crowds and BO ENJOY A TREAT ON US!

enjoy a delightful local experience. Being this postcard 15 The Filling Station & Bistra 1o
G rediem your buy ane, get ane free, nan-aloaholic affer!

Saturday, December 7' | 8 AM - 3 PM 58 K0 SR LTS Sod e vy

Vel iy TV, R 45 R, 58 Thon Pl st 1507 N 308 53, Biorir, WL A
Rerritd i From i stin 12 iriod b, Winh 8 806 moriinn ot bl ol b ]

HAPPY HOLIDAYS

Reserve your spot teday!
] ,f

All donations support The Viskon House

HOSTED BY THE FILLING Reperve your spat today!

STATION AND JAWEA KELLY iy

SATURDAY. DECEMBER 7™ | g24-3™
1302 N 30™ 51, Renton, 58056

2 (@) COLDWELL BANKER | BAIN
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Creative Direction + Multi-Channel Brand Portfolio

Print Newsletters + Brochures

FALL 2024 | RICH WHITEHILL REALTOR

RICHWHITEHILLBCOMPASS COM & HOMES ISTED & SOUD BY BICH

SEAHAWEKS! MARIMERS! NAR?
Keeping track of the changes.

ve First in Seattle
pL Servais,

Fresry

et Hope we make it

i buy a home! The new rubes make the
1 “casy” to understand. 1t is a big step forward,

=
F
&
:
i
H
@
H
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3
o
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% Jule Hillon - Seller Specinl

424) 2604440

by boat
Ty fishing and

e flibtion com

2 Rundy and Cwen trekked through
! Smccendul!l M

Randy and Ells:

LLY RIGH

2
1]

KING & SNOHOMISH COUNTY
iy Kegiefenfial (ff?.-mfﬁf:; Wecrket Reperf
@! mpaiin g g wmsi o
— i T TR A T
A e !\H Hﬂﬂ:{ 'Rmf Eﬂﬂ—-‘f e LEVUERN Y o R T A e COMPASS

Zoe Wi - Buyer Specializl _ z omom e v e
PRESENTED BY < L
bk JULIE HUTTON & ZOE WEI Z 72 ¥ amx 8 |
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HAVE REAL ESTATE? WILL TRAVEL!

RECEMT SALES! Check out these recent sales by Rich in King,
Snokomish & Pierce Counties! _—

’.;}-,a-fe_‘j INTO ﬂcﬁm'

As temperatures rise and flowers begin to bloom, now is the perfoct time for a spring home sale.

Renovate Now. Pay at Closing.
i In tact, real estate data provider ATTOM found that properties sold in April, May and June

2t R i fil garnered the highest returns ovor the Last 12 yeors. I you want to take advantage of the sea-
son's vibrant energy and high demand, here’s what you can do to ensure a succosstul sale,

DECLUTTER AND DEPERSOMNALIZE
[

ASHBROOKE HEIGHTS KENT VALLEY CENTRAL KENMORE
20226 Sth Ave W, lynrwood 1872 Centrol Pl 5, Uit HE, Kont 18200 73rd Ave NE Uni #810
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I
JUST rote
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SOLD IN MILL CREEK WITH MULTIPLE OFFERS! o
a
I
W
H
o
-
2
x
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] = | MID CENTURY MODERN
- — Nnoda th Ave ME, Bellowue \
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D | Ee B2 275 laow e — ~
-

COMPASS

20 MARKETING STRATEGY & CREATIVE OPERATIONS



21

Creative Direction + Multi-Channel Brand Portfolio

Custom Print Projects

Resturant Menu

Draw or write your favorite thing about eating at the
Beach House in the starfish below!
ouwe
bar+gril

KIDS MENU
58
TILLAMOOK GRILLED CHEESE
TWISTED MAC+ CHEESE
BEEF SLIDERS
39
5 GRILLED CHICKEN
CHICKEN STRIPS
COD FISH + CHIPS
310

S GRILLED ALASEAN SALMON

KIDS BREAKFAST

KIDS CLASSIC

DESSERT

BEACHHOUSE $'MORES
Fiun L3kAe-5ae griling 55

ICE CREAM SCOOP‘._

MY NAME IS

1AM YEARS OLD!

.}:HOLIDAY CROSSWORD PULZILE
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s — — I
5{{ oo Y N - =
‘\r: i

ok [ [ ]]

My

ACROSS DOWN

Digital Invite Headers

Invitations

JOIN US AS WE HONOR MOMMY TO BE

Kt Hack

in

P
/}””'( T[u S)u.( rg‘lru{( R(sumu

Tlam- 1pm 3725 211th Place SE | Bothell 98021

g/ REGISTERED AT BABYLISTCOMKAT-HACK \&
s K. ¥

" RSVPS REQUESTED AT ’
KATSRABYRRUNCH.RSVPIFY.COM 1
4 BY JUNE ITTH \
X &t -
BN e

3%

" SUNDAY
AUGUST

T
18507 S8TH DRIVE 5E. BOTHELL 94017
PLEASE RSVP TO DELANEYSBUBBLEBASH.RSVPIFY.COM
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‘ﬁ'\' “:‘"‘ Because you have BELTEVED
\Q i inus, CELEBRATED with us,
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princesses days are filled with
whimsical games, food, and fun!
» % SUNDAY, SEPT 3| 3:00°"
" 10124 35th Drive NE, Marysville 98270
Please RSVP to Kat at = 17"

(425) 770-6438 or Please RSVP at 10vearsALeinbach RSVPIFY.com -

[l ) A\ " i
B/, kathleenhack@hotmail.com 3 :)0 2§ ik *&”;
| R - SR R e
- 20 e ‘@ -
J 4 o'dlock in the afternoon - - ”k e
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Creative Direction + Multi-Channel Brand Portfolio

Custom Print Projects

Custom Clue Characters Cards

MARKETING STRATEGY & CREATIVE OPERATIONS
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Creative Direction + Multi-Channel Brand Portiolio
Lobby + Event Slideshow - Solace Chiropractic

TIRED OF PILLS, CORTISONE SHOTS,
OR SURGERY?

These common treatments are often:

.“Q\‘/ |

LOADED WITH
SIDE EFFECTS!

SALACE

CHIROPRACTIC

BEGIN YOUR JOURNEY TO BETTER HEALTH
Find comfort, care, and lasting wellness at Solace.

SPINE, STRENGTH + Sefenidyy

INEFFECTIVE INVASIVE

WE HAVE A SOLUTION....

WWW.SOLACECHIROPRACTIC.COM

SAOLACE

CHIROPRACTIC

» BACK & NECK PAIN

» HEADACHES & MIGRAINES
» SPORTS INJURIES

» PRE/POSTNATAL CARE

» POSTURE & MOBILITY

...come and see for
yourself what a difference Dr. Andrew can
make, not only with chronic back issues but

with overall spinal care.”

SOLACE

CHIROPRACTIC

TRUSTED HANDS PROVEN RESULTS STOP LIVING WITH PAIN

SGLACE CHIROPRACTIC

HOW IT WORKS

SoftWave uses super-sonic sound waves to:

O Boosts your body’s natural healing power.

Helps your cells absorb nutrients and oxygen
o better.

SGLACE CHIROPRACTIC

O Activates your body’s repair system to speed
up recovery.

2% Compression =— 10% Expansion
That's how your body gets the boost it needs to heal itself.

Feel Better. Heal Faster. Live Pain-Free.

SoftWave

RELIEF WITHOUT THE RISKS

DISCOVER SOFTWAVE THERAPY

A non-invasive, drug-free, tissue regeneration technology
that for long-lasting pain relief.

@ Same-day, 10-minute procedure

@ No downtime, no drugs, no surgery

X |
§gftwave

egeneration Technologies

@ Backed by 46 patents and trusted
worldwide

SGLACE CHIROPRACTIC

MARKETING STRATEGY & CREATIVE OPERATIONS
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HOSTED BY
SHANNON JANSSEN
OF COLDWELL BANKER BAIN

| would like to thank you for your business
and referrals with an evening of food and
cocktails! Guests will be entered to win
one of several raffle prizes!

AUGUST 24™ | 6PM - 9PM
THE EMERALD LINE

Portla R ¢

Please RSVP by August 10%
(503) 784-8097

CLIENT!QW_

96‘[ DIANE G.

Goranvieve brough in a langs crew b progane my hame for S market, including
painting inside and ut, new carpets, a new sepbc system, 2 handyman, yard werk,
and staging. Her resources wene awaikable within a few days of signing my listing
agresment, and within the Budgel, we agresd on. She et ny Expectalions in svry
iy,

p}_‘ EATRICK F.

Erieal SeRpenin o GO Tk 00 o WL VA6 50 you ikt

?MJ_.‘ JOE W,

Working with Genevievs was 3 pisasure. She regetiated a fak price for my recrentional
BTty damonstrating her prOGCIvE B MESpansive ratune. Her professicnalism and
dediation made the entine process enjayable for me

COLDWELL BANKER
BaIN

| AR |
1IN

or selling a home?
I'd love to help you find

your dream home or get
top dollar for your

fo

520.548.8701 | Listwi

81 Big Dirty Court, Cle Elum
MLS #2215709 | Offered At $2,595,000

Creative Direction + Multi-Channel
Digital & Custom Web Architecture - Social Posts

9

current one. g e [QP?,WA"

Wﬂ,ﬂwT Mﬂ;rh wwl
g

LUCY ROBINSON

REALTOR®

thlucy.net

lucy.robinson@cbrealty.com

@ SATURDAY, NOVEMBER 16™ FROM 11-2
g -4 B

Brand Portfolio

N .

|
NOVEMBER 7, 12-1PM
LOCATION TBD | LUNCH PROVIDED

‘ FOLLOWERS AND FOLLOWING UP
| Leveraging Social Media

Are you ready to take your social media presence to the next
level? Join us for an insightful session where you'll learn

1 how to attract followers and discover the next steps to keep
them engaged.

+Proven Tips: Discover effective strategies to grow

v your follower base.

« Timelines: Learn the best practices for timing
your posts and campaigns.

+Essential Tools: Get to know the tools that can
help you manage and analyze your growth.

For in person, RSVP please email to Tom Barnes at
Guaranteed Rate Affinity at tom.bames(@grarate.com

James Campbell, a Greater Seattle Real Estate
Agent with Coldwell Banker Bain, shares his
expertise on attracting followers, converting
them into clients, and growing your business.

pew (Jetrside!

[www.traciedal O\]

TURNING PAGES, FINDING HOMES.
Your Real Estate Broker for the Next Chapter

TRACIE DALKE

TURNING PAGES, FINDING HOMES.
Your Real Estate Broker for the Next Chapter

MARKETING STRATEGY & CREATIVE OPERATIONS
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Creative Direction + Multi-Channel Brand Portiolio
Digital & Custom Web Architecture - Coldwell Banker Realty

|
|
|
P —

ol

johnfosterseattle.com moodynwrealestate.com

MEET TEAM ELLIS

COLDWELL BANKER |

e | Banker Baln  Properties =  Buying ng = AboutMe = Neighborhood Nes

LUXURY, LIFESTYLE, LEISURE

" JOHN FOSTER

SEATTLE AND THE EASTSIDE

TOM MOODY A g Hallw

Your Mew Friend in Real Estate

READ MORE ABOUT US.
Jeanning F

]F ; J T OM M O O DY

REAL ESTATE
MEET JOHN i s
5 4 SEARCH LISTINGS ] CONTACT ME 7
k by THEIR PURSUIT OF CONTINUQUS EDU ON AND NUMEROUS REAL ESTATE ACHIEVEME
ENVANCES TEAM ELLIS' ABILITY TO CATER TO THEIR CLIENT'S NEEDS
SW HEST 1N CLIENT SATISFACTION
gt i sy | VE METER IENT REVIEWS CB HOME TOP COLDWELL BANKER 8AIN AEAL ESTATE

TEAM

INTERNATIONA

ATIFIED RESIDENTIAL SPECIALIST
E (RS}

f @

LOWELL BANKER INTERNATIONAL
CIETY

—
ACCREDITED STAGING PROFESSIONALS (ASP)  §

COLDWELL BANKER INTERNATIONA!

o
@ PRESIDENT'S CIRCLE

MENTOR

® :

ABOUT TOM

CLIENT

| am a Realtor® with one of the top Coldwell Banker offices In Seattle. Whether you
are searching for your personal residence or you are placing your home on the
market, | can assist you in making your real estate dream a reality, As an expert in
Seattle, | know our local real estate market well and | tour the new hemes available
each week, | have the sources and information on schools, neighborhoods, and all

- vy
that Seattle has to offer at my disposal. The sale or purchase of a home is one of - \,V
the most important events in our lives, and | am here to help you make you —
transaction exciting, efficient, and Fun! Erica 0.
womt sen 4

FEATURED PROPERTIES

Discover Our Latest Listings: Explore Our Current Office Listings

TESTIMONIALS N

i
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Digital & Custom Web Architecture - Custom Websites e

rochestercleanout.com friendshipforceharrisburg.org

ROCHISIER & ;
We friendship force

a@ ¥ GREATER HARRISBURG

WELCOME TO FRIENDSHIP FORCE OF GREATER HARRISBURG A v

wordof Poace 'Qau'&w:g Goldmdsodles with Zov, Purpsse, wd Dtuntional Cory

Home What is Friendship Force? JoinNow Welcome to Central PA Upcoming Journeys  Media

Unlock the Value in your Investment

eowners: Cleaning, repairs, renovations, and sales,
maximizing your Investment returns or enhancing your fome’s appeal.

Walcome o LiF ButterScouts Goldendoodies! While we may be a bit biased and believe they are one of the best choices you can
make, We ENCOUragE You 1o take 8 moment 1o explore the information below 1o ensure a Goldendeod!e is the right fit for your
litestyle. Cur goal is to help you find net just a pet, but a elang companicn=a "furevar” friend wha will theive in your home and
bring joy to your family for yoars to come. Qur puppios are thoughthully raised with love, structure, and intention, receiving early
training, lization, and 1o supgport thair into confident, well-mannered companions. Raised in &

Click below 1o enter your information fa get sfarted.

REQUEST INFORMATION ]

family environment alongside their parents, Scout and Butter, we are committed to placing each puppy in a loving, dedicated

harme where they will truly Bourish

OUR SERVICES

v g ou

n is a key part of raising a

- -
@ 6 S ' AT A R RN
Home Clean Out Rencvations & Repairy. Seling Assitance
Goldendoodies require consistent exercise, mental engagement, structure,
groaming and maintenance. Their coat and consistent hurnan interaction is puppies are exposed to a wide vari
and experiences sarly on 1o

Chan ging the way you see the world. e ha apaiis care rayenmant ot | Asmaaiie o raisiry A hapey; cact dar ot st .
halp adaptability and positive

Mary people are not aware that A balanced lifestyle thot includes
well-rounded, confident dog, Our

owners should fully understand to and well-adjusted Goldendoodle
behavior.

Over two million strangers have had the chance to meet and make lifelong ansure proper health and comfort.

friendships as a result of participating in the program. Indeed, Friendship Force

MORE

is making a difference. RN MORE

READY TO GET STARTED?

Share Some Details About Your Praject Beiow,
and Our Team Will Reach Out to You!

are raised with both their

Our puppi
physical and mental well-being as top

Goldendoodles are often described as a
“low-allergen” broed cue 1o their

. —— Training is equally impartant, as wall
behaved dogs are the result of

@ ProjectType: House Caam ut . - :
S ) | structurs, consistency, and a nurturing [ ETHEE I I A s Poodle ancestry and lower-shedding
environment. 4 thoughtful and e e coats; however, it is important 1o
We look forward to connecting with you to discuss your project further and provide " Y T 2
8 with y your p L Stay up to date on FFGH with our newsletter! purposaful approach to training is safe, nurturing enwironment, giving understand that they are not

yau with first-class servicel
thern a strong foundation to thrive.

essential for success for beth the dog completely allergen-iree.

and the awner

LEARM MORE LEARN MORE LEARN MORE

seRvicEs

RN
/4<
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Let’'s Connect!

WWW

425.770.6438

kat.hack@outlook.com

missyleigh.com

linkedin.com/in/kathack

MARKETING STRATEGY & CREATIVE OPERATIONS
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